
Improve your advertiser's ROI



A proactive email program that helps publishers increase lead volumes for their 

advertisers.

In a nutshell, eResponse is an electronic Business Reply Card sent via email to your 

audience. It gives readers an overview of all products advertised in the magazine and allows 

them to easily request more information from multiple participating advertisers at once.

How this works:

We set up a templated online form that lists all of your advertisers and their products 

(similar to BRC card this online form is often based on the current print issue)

We take your existing email list and load it into our GDPR- and Privacy-compliant 

secure marketing automation system

We scrub your list from bad email addresses and spam-traps to ensure optimum 

deliverability

We send an email inviting your subscribers to the webform where they can choose 

which companies and products they are interested in (a contest/sweepstakes program 

can be added to increase response)

We collect all form entries as well as cliks to advertiser/product website and process 

them into advertiser leads

And finally, we send out lead packages and lead reports to advertisers

eResponse can also be set up for email deployment through the publisher's own ESP.

eResponse



Helping media companies send email newsletters with advertiser lead gen capabilities.

IMS offers customized mass email newsletters that will provide increased lead volumes for your 
advertisers. We can help you design, setup and deploy Product eNewsletters that will generate 
new leads for your advertisers directly from the email.

How this works:

We set up a customized template for the client’s eNewsletter program

We take your existing email list and load it into our GDPR- and Privacy-compliant secure 

marketing automation system

We scrub your list from bad email addresses and spam-traps to ensure optimum 

deliverability

We send out your email campaigns and manage opt-outs and bounce backs

We track and report on all click activity in your email newsletter

We automatically generate qualified leads from click activity for your advertisers

And finally, we send out lead packages and lead reports to advertisers

Product eNewsletter



Connect your readers and advertisers (and generate leads) through an online 

mini-directory.

Reduce the connection time between the reader and your advertiser. By using your 

magazine's web page as a portal, readers can request information in just a few quick 

clicks. Leads are delivered to the advertisers in a single, easy-to-use electronic lead 

package.

How this works:

IMS sets up a templated webform that lists all the advertisers and their products 

(similar to BRC card, aften based on print issue)

You drive traffic from your main website, your newsletters, social media or print to  
the webform where your readers/audience can choose which companies and 

products they are interested in (this action can be enticed with an optional giveaway 

or sweepstake)

We collect all form entries as well as clicks to the advertiser/product website and 

process them into advertiser leads. Additionally, we can add survey questions to 

qualify the lead further.

And finally, we send out lead packages and lead reports to advertisers

Webcards & Directories



Don't have a solution for lead capture forms?

IMS can help you set up a variety of branded request forms for your advertisers and their 

products. The more traffic you drive to these forms, the more leads your advertisers get. 
Leads are delivered to the advertisers in a single, easy-to-use electronic lead package.

How this works:

IMS sets up a custom designed form that features one exclusive advertiser or a group 

of select advertisers

You drive traffic from your main website, your newsletters, social media or print to the 

webform where your readers/audience can a) learn more about any given advertiser, 

b) choose what products products they are interested in c) request follow-up or 

download pdf-brochures

We collect all form entries as well as clicks to the advertiser/product website and 

process them into advertiser leads. Additionally, we can add survey questions to 

qualify the lead further.

And finally, we send out lead packages and lead reports to advertisers

Basic self-list tool can be activated to have these setup with ease across multiple 
participating advertisers. Bulk-imported is from a CSV file is also available.

Microsites & Branded Request Forms



Customized websites with lead-capture capabilities

Our proprietary system is maintained by a full-scale internal team of graphic designers, 

developers and PMs. We work with clients to conceive, develop and deploy a wide range 

of eMarketing solutions, all supported by a robust back-end response tracking system.

How this works:

IMS will set up a dedicated web form on our platform to:

- collect and manage sweeps entries

- carry out all legal requirements (official rules, winner selection, etc.)
- collect email opt-ins (if required to build up your email list)
- enable lead generation and lead fulfillment to sweepstake/contest sponsors
- collect survey answers

- collect video/image uploads from entrants (if required for contests)
- setup Google Analytics to measure the program success

IMS will automatically generate leads from sweepstakes entries

IMS will send out a lead package to you and/or sponsors.
IMS handles design, revisions, built, testing, and launch of the sweepstakes which 

removes the need to involve the client's IT resources. We have fantastic turn-around 

times too. Also, we have been doing 100s of sweepstakes in the past 10 years, and 

we have the infrastructure and reliability to handle the volume of entries and make 

sure seeps are operational at all times and the overall program is a success from 

the execution standpoint.

Sweepstakes & Contests



Push-email program that leverages existing email creative

With Advertiser Direct Email, you can leverage the existing email content (your advertisers 

have already developed) and COMBINE it with our lead generation and fulfillment services. 
These highly targeted push-emails generate a great number of new leads for participating 

advertisers.

How this works:

IMS receives an HTML for a one-off email blast (publisher can design or 

agency/advertiser can supply)

We take your existing email list and load it into our GDPR- and Privacy-compliant 

secure marketing automation system

We scrub your list from bad email addresses and spam-traps to ensure better 

deliverability

We send out your email creative and manage opt-outs and bounce backs

We track and report on all click activity in your email for this advertiser down to every 

link in the email

We automatically generate leads from click on all (or certain) link for this advertiser

And finally, we send out a lead package to this advertiser with the results and 

respondents

Advertiser-Direct & Content Emails



A complete push package to promote a new product launch or announcing 

“Breaking News” or “Feature Story” content

Package contains:

Email deployed to the entire audience or a specific segment

Email resend to unopened (different creative and subject)

Microsite with video, PDF download, contact information and more

Branded Registration Form 

Leadgen QR code for print or digital magazine

Social Media Post Assets - (tech note: micro site without header and footer, 

just to copy-paste the assets)

Basic self-list tool can be activated to have these setup with ease across multiple 
participating advertisers. Bulk-imported is from a CSV file is also available.

New Product/Story Alert



Designed to streamline the submission and collection of assets from 

participating advertisers.

Self-list features:

Fully customizable Data Forms to collect text, images, PDFs etc.

Advertiser Login

Form submission email notifications

Previous listing pickup

Email invite for participating advertisers

Post production and manual data-retrieval (text and images)

Bulk data imports and exports

Self-Lists



Automatically generate Smart Codes (Custom QR Codes) printed in book to drive traffic to a mobile friendly 
microsite/branded form.

The process: 

A unique Smart Code is generated for each advertiser that is participating in the program

When a subscriber scans the in book QR code they are linked to a mobile friendly online microsite that features the specific 

advertiser they wish to receive information from

On this microsite page, the subscriber can request more info and a form will pop up which the subscriber must complete: 

Contact details are captured, processed and emailed to the advertiser

Form Option 1: There is a choice to just capture email address, which is provided to the advertiser in their lead package and they 

can then simply send the subscriber an email with a link to the digital version of their guide/marketing collateral

Form Option 2: The form requests email address as well as full mailing address and these details are forwarded to the advertiser in 

their weekly lead package and they can then mail marketing collateral to the subscriber.

Form Option 3:  Upon completion of the full form, the subscriber is allowed to automatically download a digital version of the 

advertiser’s marketing collateral (guide). The contact details provided for accessing the downloadable guide are also processed 

and forwarded to the advertiser in their weekly lead package. (In a B2B space this would represent a full-blown whitepaper 

solution)

QR Codes & Mobile Forms



Lead generating links published directly in your digital issue. From flip-books to pay-walls, 
we support a wide range of options.

How this works:

You publish your own digital magazine/periodical with IMS TrueResponse links in-book

A member of your staff sets up advertisers and products for your publication's issue in the 

IMS Lead Gen admin site (if you have limited personnel resources, IMS can assist with this 

task as well)

To generate leads, email your subscriber list with the IMS Digital Magazine landing/redirect 

page (with subscriber email encoded in the link), redirecting to your digital magazine site

Readers/Subscribers read the digital magazine and click product links of interest

IMS system collects the user click activity and generates leads if applicable

IMS generates and validates leads from the data

And finally, IMS sends out a lead package to your advertisers

Digital Magazine



Good old bingo card inserted into your printed publication to be used 

by readers to request free product information from your advertisers. 

Depending on your publication demographics this often overlooked 

traditional response mechanism can still be highly effective.

How this works:

You publish your own print magazine/periodical with Reader 

Service Card/BRC in-book

A member of your staff sets up advertisers and products for your 

publication's issue in the IMS Lead Gen admin site (if you have 

limited personnel resources, IMS can assist with this task as well)

Readers/Subscribers fill in the cards and mail to IMS P.O. Box (or fax 

to the IMS number)

IMS staff scans and does data entry of cards, which loads into the 

IMS Lead Gen system

IMS generates and validates leads from the data

And finally, IMS sends out a lead package to your advertisers

Print Cards and Fax Returns



Easily connect any form you host on your website to the IMS lead 

generation platform.

How this works:

You build and run your own lead collection form (or use a third-party 

vendor to do so) collecting qualified lead data (name, full contact, 

email, product, survey)

The form posts data in real-time to the IMS LeadSync webhook 

(configured using our setup info)

A member of your staff maps your data to advertisers and products 

across all of your lead-gen activities (if you have limited personnel 

resources, IMS can assist with this task as well)

We automatically generate leads from the data based on mapping and 

custom rules for each client/vendor/program

And finally, IMS sends out a lead package to your advertisers

Leadgen Webhooks



Turn your bulk audience activity data into qualified lead 
packages for your advertisers.

IMS solution is designed to take various bulk respondent data 

generated on the publisher's side and turn it into a qualified 
lead package delivered to participating advertisers. Works 

with publisher-run Email Campaigns, Event & Webinar 

Registrations, Display Ads, Marketing Automation, White 

Papers, Call Centers and many other programs.

Scheduled Lead Delivery

We automatically send out aggregated lead packages to your 

advertisers in a professional looking email. No manual 

process required.

CRM Integration

We export all leads to your CRM, Audience Development or 

Marketing Automation System, so that you can take 

advantage of ONE unified data structure.

LeadSync 



Enterprise-Grade Email Verification & Hygiene

If email campaigns are critical to your organization, you need more than a 

syntax check or mailbox ping to ensure data quality. 

What's included:

Advanced email hygiene to maximize deliverability

SMTP and proprietary mailbox verification

Advanced (deep and accurate) spamtrap & honeypot detection

Syntax and typo correction

Removal of bouncing email addresses

Removal of disposable domains

Removal of role-based addresses and Risky Email Flag

Email List Analysis



Your advertisers can now see the power of your brand as a sales lead generator.

We give you all the leads generated for any given advertiser across all of your lead capture systems: Email Campaigns, Event & Webinar Registrations, 

Display Ads, Marketing Automation, White Papers, Call Centers and many others.

Advertiser ROI Report



Enterprise-Grade Email Verification & Hygiene

Most companies are either good with scraping data or working with data. 

IMS excels in both. We can scrape large amounts of data and take action 

on it to make it much more useful for our customers. This includes 

normalizing, cleaning, segmenting, analyzing, and visualizing data. This 

allows our customers to easily integrate data into their BI and CRM 

systems and much more.

At IMS we provide:

Data Scraping

Data Analysis

Data Delivery

Data Visualization

Data Services


